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	Function:
	Regional Marketing 

	Job:  
	Brand Manager (Maternity Leave Cover)

	Position:  
	Brand Manager (Maternity Leave Cover)

	Job holder:
	

	Date (in job since):
	Fixed Term Contract (12 months)

	Immediate manager 
(N+1 Job title and name):
	Head of Marketing

	Additional reporting line to:
	

	Position location:
	Predominantly home based/ adhoc travel to office and sites 

	


	1.  Purpose of the Job – State concisely the aim of the job.  

	Own the brand direction and campaign development for the B2B2C brands, ensuring the brands remain relevant to the UK&I market and are translated into engaging campaigns, clear brand standards and practical tools for Sales and Operations.
Lead the annual marketing calendar and seasonal campaign development, using consumer, market, operational and sales performance insight to shape brand activity that drives customer engagement and participation. 
Equip Sales with compelling brand materials that support growth and retention, and provide Operations with the assets, standards and guidance needed to effectively activate the brands across sites.

The role focuses on three key areas:
· Cash, Growth & Participation - develop the annual marketing calendar and create and optimise campaigns that drive customer engagement, participation and commercial growth. 
· Standards & Execution - define brand standards and what good looks like, providing Operations with clear assets, toolkits and guidance to support effective activation, while using site feedback and performance to continually optimise the brand and customer experience. 
· B2B Brand Positioning & Storytelling – work with Comms to shape how the brands and propositions are positioned for the UK&I market, and the campaigns are used to show continuous innovation.


	


	2. 	Dimensions – Point out the main figures / indicators to give some insight on the “volumes” managed by the position and/or the activity of the Department.

	
· Kitchen Works delivers €149.4m revenue per annum across 265 sites in the UK & Ireland.
· Modern Recipe delivers €47.5m revenue per annum across 43 sites in the UK & Ireland.
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	3. 	Organisation chart – Indicate schematically the position of the job within the organisation. It is sufficient to indicate one hierarchical level above (including possible functional boss) and, if applicable, one below the position. In the horizontal direction, the other jobs reporting to the same superior should be indicated.

	






Marketing Director








Head of Marketing







Brand Manager
Marketing Manager











	4. Context and main issues – Describe the most difficult types of problems the jobholder has to face (internal or external to Sodexo) and/or the regulations, guidelines, practices that are to be adhered to.

	
· Delivering an annual marketing calendar and seasonal campaigns that respond to consumer, operational and performance insight.
· Maintaining clear, practical brand guidelines, marketing standards and a consistent definition of what good looks like across sites.
· Using site visits and feedback to assess the customer experience and support brand look-and-feel implementations.
· Ensuring campaign assets, operational toolkits and Brand Portal content are current, practical and ready for effective site deployment.
· Building awareness and relevance of the brands in the external market, working with Brand & Comms and B2B Segment Marketing to develop a clear UK&I brand narrative and amplify brand, campaign, innovation and customer stories across existing client and prospect channels.




	5.  Main assignments – Indicate the main activities / duties to be conducted in the job.

	
Brand Storytelling
· Strengthen how the brands are positioned to clients and prospects in the UK&I market, understanding the competitive landscape, defining clear points of differentiation and USPs, and identifying opportunities and gaps to continually evolve and strengthen the brand propositions.
· Own and maintain client decks and sales materials, ensuring they clearly communicate the brand propositions, positioning and value, and equip Sales and Retention teams with compelling materials for prospects and existing clients.
· Develop content for QBRs and brand showcases, bringing together strong examples of innovation, customer experience and performance to demonstrate the value and impact of the brands.

Brand & Campaign Management
· Own the annual marketing calendar and seasonal campaign development, creating engaging customer campaigns and experiences that build brand relevance, drive engagement and increase participation.
· Optimise campaign activity using consumer, market, operational and performance insight, identifying what resonates with UK&I customers and applying those learnings to strengthen future campaign activity.
· Develop social media content plan with Brand & Comms, showcasing key campaigns, innovation and proof points, demonstrating how the brands continue to evolve and maintaining a consistent external brand presence across relevant channels throughout the year.

Brand Excellence & Optimisation
· Own brand guidelines, marketing standards and the definition of what good looks like, translating the brand strategy into clear and practical direction that helps Operations understand how the brand should be brought to life. 
· Use site visits and feedback to assess the customer experience and identify opportunities to optimise the brand, understanding how customers experience the proposition in practice and using those learnings to inform future campaigns, standards, assets and brand development. 
· Support brand look-and-feel implementations at site, providing the brand direction and guidance needed to ensure the physical environment reflects the proposition and creates a consistent and engaging customer experience. 

Brand, Creative & Asset Ownership
· Own campaign marketing asset and operational toolkit development, translating campaign concepts into engaging creative and practical materials that give Operations everything they need to activate campaigns successfully at site. 
· Maintain the Brand Portal so it contains everything required to land brand marketing and campaigns successfully, ensuring Operations have easy access to current campaign assets, brand materials, standards and guidance.




	6.  Accountabilities – Give the 3 to 5 key outputs of the position vis-à-vis the organization; they should focus on end results, not duties or activities.

	
· Annual marketing calendar and seasonal campaigns delivered to agreed priorities and optimised using insight and performance.
· Client decks, QBR content, brand sales materials and showcases consistently bring the propositions to life.
· Brand guidelines, marketing standards and what good looks like are current, clear and embedded across relevant sites.
· Campaign assets and operational toolkits are fit for purpose and available through a well-maintained Brand Portal.
· Site feedback and customer experience insight are translated into clear brand optimisation actions.




	7.  Person Specification – Indicate the skills, knowledge and experience that the job holder should require to conduct the role effectively

	
· Professional experience in brand, consumer or campaign marketing, ideally within food, hospitality, retail or another multi-site environment.
· Strong campaign management and creative briefing capability, with experience developing practical assets and toolkits.
· Strong brand storytelling and content development skills across consumer, client and social channels.
· Ability to use consumer, operational and performance insight to optimise campaigns and customer experience.
· Strong stakeholder, project management and organisational skills, with high attention to detail.




	8.  Competencies – Indicate which of the Sodexo core competencies and any professional competencies that the role requires

	
	Brand & Campaign Management
	Creative & Asset Development

	Brand Storytelling
	Consumer & Performance Insight

	Brand Standards & Optimisation
	Stakeholder Management

	Project / Critical Path Management
	Attention to Detail

	
	

	
	






	9.  Management Approval – To be completed by document owner

	
	Version
	1
	Date 22.09.2026
	

	Document Owner
	Head of Marketing
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