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	Head of Communications: Sodexo Live! UK&I








	Function:
	Central functions – Brand & Communications

	Position:  
	Head of Communications: Sodexo Live! UK&I

	Job holder:
	

	Date (in job since):
	

	Immediate manager 
(N+1 Job title and name):
	Melanie Duffett, Brand & Communications Director UK&I

	Additional reporting line to:
	Sophie Delaval, SVP Global Communications Sodexo Live!

	Position location:
	MediaCityUK, Salford/Hybrid

	


	1.  Purpose of the Job – State concisely the aim of the job.  

	
The Head of Communications will play a crucial role in shaping and conveying the brand narrative for Sodexo Live! UK&I and messaging to internal and external stakeholders. This role will be responsible for developing and implementing comprehensive communication strategies that drive growth, strengthen our brand and support Sodexo Live! as a trusted partner in the live events and hospitality sector. The ideal candidate will possess strong leadership skills, creativity, and a collaborative approach to communications.


	


	2. 	Dimensions – Point out the main figures / indicators to give some insight on the “volumes” managed by the position and/or the activity of the Department.

	
Financial: Scottish PR agency budget
Staff: No direct reports
Other: Relationships with internal and external stakeholders


Draft.  Version:  27-03-2014

	3. 	Organisation chart – Indicate schematically the position of the job within the organisation. It is sufficient to indicate one hierarchical level above (including possible functional boss) and, if applicable, one below the position. In the horizontal direction, the other jobs reporting to the same superior should be indicated.
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	4. Context and main issues – Describe the most difficult types of problems the jobholder must face (internal or external to Sodexo) and/or the regulations, guidelines, practices that are to be adhered to.

	This position relies on networking and an influential and persuasive manner:
· Working in a matrix model, where collaboration, prioritisation and stakeholder management is essential
· Understanding and supporting the specific communications needs of Sodexo Live! – closely aligning activity with go-to market strategies and people plans 
· Alignment with UK&I regional communications team to ensure segment communications fits into the wider business strategy
· This role will attend the leadership team of Sodexo UK&I and Sodexo Live! UK&I



	5.  Main assignments – Indicate the main activities / duties to be conducted in the job.

	This role leads the internal and external communications planning and delivery to support the growth ambitions of Sodexo Live! and to be seen as an employer of choice.  It shapes stories that inspires others and ensures our messaging is impactful, engaging and reaches the right audiences.

Strategic Communication Planning:
· Develop and execute a strategic communications plan to support the company’s objectives, ensuring alignment with organisational goals.
· Collaborate with the CEO and executive leadership team to articulate key messages and position on relevant industry issues.
· Work closely with the central UK&I Brand & Communications team to ensure a good understanding of the segment’s strategic and business plans, and agree a work plan to support communications activities/priorities. 
Media Relations:
· Lead the Sodexo Live! media relations strategy, taking full ownership of its external media profile across the UK & Ireland, with alignment and input from the UK&I PR & Campaigns Director and Senior Press & PR Manager.
· Build and sustain high-impact relationships with tier-one trade, business and national journalists to secure positive, agenda-setting coverage that enhances the reputation of Sodexo Live! as a market leader. Plus, build relationships with industry influencers, and stakeholders.
· Prepare and distribute press releases and other communications to promote company initiatives, events, and achievements.
· Regularly pitch and secure feature opportunities and thought-leadership articles for Sodexo Live! UK&I with tier-1 trade and national UK media.
· Manage the Scottish PR agency to ensure its remit and results are maximised 
External Communications:
· Develop and deliver an external communications plan aligned with the PR & Campaigns team to amplify the brand across the region, including identifying the right industry events, speaking opportunities etc and assist with the creation of content – speeches, case studies, client testimonials etc
· Ensure award submissions are streamlined and aligned with wider UK&I Region submissions
· Prepare and create briefing documents for CEO speaking opportunities and external events
Internal Communications:
· Design and implement internal communication strategies to ensure employees are informed, engaged, and aligned with the company’s mission and values.
· Play a key role in shaping the Sodexo Live! culture, ensuring internal communications foster pride, belonging and shared purpose.
· Create and manage internal communication channels, including e-newsletters, intranet updates, and support the CEO / HR team for employee announcements. 
· Organise internal events - virtual or in-person: content, set up and measurement (town halls / conferences etc.)
· Support regional employee communications initiatives and adapt regional employee communications campaigns so that they are appropriate for employees in Sodexo Live!
Brand Deployment:
· Work closely with the senior B2B marketing manager and Marketing Director to elevate the company’s brand presence through strategic storytelling and content creation via channels such as the website and social media.
· Work collaboratively with Marketing on the creation and enhancement of Sodexo Live! UK&I client and prospect newsletters
· Co-lead the editorial committee with the Marketing Director.
· Measure the brand reputation of Sodexo Live! in the UK&I market to create strategies to enhance and grow reputation within this territory.
· Ensure the positioning of Sodexo Live! is consistently articulated across all platforms in alignment with global brand standards.
Crisis Communication:
· Develop and oversee crisis communication protocols and strategies to address potential issues and mitigate reputational risks.
· Provide clear and accurate information during a crisis or sensitive situation.
Performance Measurement:
· Monitor and assess the effectiveness of communication strategies and initiatives, using metrics and analytics to drive continuous improvement.
· Provide regular reports to the CEO and executive leadership team on communication performance and opportunities for growth
· Use data-driven insights to refine plans and demonstrate communications’ contribution to commercial outcomes.
Sodexo B&C responsibilities:
· As a representative of the Brand & Communications team for Sodexo Live! you will act as the conduit between both areas to ensure each perspective is heard/aligned 
· Attend regular segment and Brand & Communications meetings to advise, steer and share best practice between business segments
· As a member of the Brand & Communications team you will keep up to date with best practice from the external and internal communications community and bring new approaches to help continuously develop and improve the effectiveness of segment communications within Sodexo, including AI in workflows.
· You will join the out of hours on-call PR rota (usually once every 5-10 weeks) to help triage and respond to out of hours media enquiries for the whole UK&I region. Includes monitoring the Press Office inbox, responding and escalating where required
· Support the UK&I crisis communications response as a gold-level team member when required – including risk escalation and reputational management
· Take a leadership role as a senior member of the Brand & Communications team, and the UK&I leadership, leading regional or global projects where relevant




	6.  Accountabilities – Give the 3 to 5 key outputs of the position vis-à-vis the organisation; they should focus on end results, not duties or activities.

	
· Deliver and embed clear, measurable communications strategies that support growth, brand awareness and employee engagement across Sodexo Live!
· Own the planning and delivery of content that drives performance and reflects our purpose and values
· Build and nurture strong relationships with clients, partners and internal stakeholders to enhance trust, collaboration and business growth. 
· Deliver a proactive, high-performing media relations programme that achieves consistent tier-one trade and national media visibility, positioning Sodexo Live! as an innovator and authority in live events and hospitality.
· Act as a senior advisor on messaging, tone and reputational risk across channels and audiences.  Protect and enhance the brand reputation through proactive storytelling, effective issues management and consistent messaging.
· Track and report on communications performance, using insights to refine approach and demonstrate value




	7.  Person Specification – Indicate the skills, knowledge and experience that the job holder should require to conduct the role effectively

	
Are you an energetic and strategic communicator who thrives on variety, challenge and creativity? Do you have a passion for storytelling and brand communications that connects people, build reputations and elevates brands? If so, we have an exciting opportunity to lead communications for one of Sodexo’s most ambitious and dynamic business areas – Sodexo Live!

At Sodexo, people and purpose are at the heart of everything we do. Our Brand & Communications team is at the forefront of bringing our business to life for our colleagues, clients, and key stakeholders – no two days are ever the same!

In this role, you’ll work directly with Sodexo Live! Leadership in the region, global communications, and attend events and sites across the UK to support its business objectives and ambitions.  You’ll be supported by the wider Brand & Communications team including our UK&I-wide internal channels team, our PR & Campaigns team, (including our Press Office and Social Media experts). Plus, our in-house creative agency. You will also work closely with the Sodexo Live! leadership team 
This is a fast-moving and exciting position where your work will be seen by thousands of Sodexo colleagues, as well as external audiences like the media and clients. You’ll have the opportunity to shape the role, bringing your creativity to life through engaging storytelling and impactful communications.

Essential Experience and Skills:

· At least seven years’ experience in the Public Relations/Communications industry
· Graduate calibre with strong experience working in a large matrix organisation
· Professional communications generalist able to deliver a 360 external/internal communications programme within a complex environment
· Excellent communicator, both verbally and in writing with the ability and gravitas to operate at all levels of the business
· Proven track record of securing high-impact coverage in top-tier national and trade media.
· A self-starter – able to work to tight deadlines and manage projects independently 
· Strong skills and experience in managing simultaneous projects – able to balance the hard and soft skills of managing projects so that plans are well-laid and executed and that stakeholders are fully engaged and communicated with
· Good organisational skills and excellent attention to detail. Thinks ahead and pre-empts possible setbacks and obstacles
· Develop strong working relationships with people at all levels within an organisation – has high levels of impact and influence in a collaborative environment
· Creativity and desire for continuous improvement
· Knowledge of digital communication tools and platforms (e.g., social media, email marketing, website management).
· Experienced at setting the right KPIs for communications and demonstrating personal and collective impact
· Experience of managing issues and crises 

Desirable Experience and Skills:

· Using AI/ Co Pilot in daily workflows
· Knowledge of outsourcing, food service or hospitality industries 
· Proven experience in managing communications for large-scale events.
 




	8.  Competencies – Indicate which of the Sodexo core competencies and any professional competencies that the role requires

	
	Relationship management
	Intellectual agility & eagerness to learn 

	Continuous improvement
	Personal & Influencing skills

	Resourcefulness
	Promoting the brand 

	Being resilient 
	Persuades

	Communicates effectively
	Decision quality

	Courage
	Drives results

	Optimises work processes
	Nimble learning

	Strategic thinking
	







	[bookmark: _Hlk10493983]9.  Management Approval – To be completed by document owner

	
	Version
	DRAFT
	Date
	October 2025

	Document Owner
	Melanie Duffett
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